DS
MAKE YOUR NEXT MOVE

YOUR FUTURE STARTS
CrChetime




TChatime

Anytime is a good time to have a nice cup of tea.
Tea drinking is no longer a habit but a lifestyle that
defines one’s attitude, mood and personality.
Since 2005, Chatime has been serving millions of
customers with their favorite cup of tea, making it

part of every occasion, celebration or simply a busy

y//

day at work.

shaking tea up



Changing
the way

the world
drinks tea

Providing millions of customers around

the world with wide selections of freshly
brewed tea.

Creating fun and trendy customer
experience developed by our
experienced team.



G
quality

Pursuing excellent products

and services

innovative

Cutting-edge product
innovation / Competitive
marketing strategy /
Hot topics / Trends

p
s

fun

Comprehensive multi-media
marketing campaign
efficiently maximizes

market share.




2009-2011

Chatime expanded its international
business to Indonesia,Philippines,
Canada,Malaysia
and Australia.

Milestone

//2@ Was awarded Good

La Kaffa International Supply Practice by

was founded. Ministry of Economic
Affairs.

2012-2013

Opening In Dubai, UK,
and Japan.
Footprint across
&4 continents.

2005

First Chatime
opened in Taiwan.

2007
Z@@GJ 10008‘;zrres.

2015

Chatime’s Parent a World Branding
company La Kaffa went Award.
IPO (TW2732).

Chatime was awarded

2020-2021

Chatime opened the 1st iChatime store,
brought Al technology into tea industry.
Expand to Sweden, Finland,
Netherlands, and Paula.
Indonesia reached 400 stores.

2018-2019

Winner of International
Innovation Awards, both in Product
and Service Solutions categories.
Indonesia has opened more
than 300 stores.
Australia celebrated
the 10th anniversary.

over

3,000

stores

2017

Opening in Colombia
and Maldives, across
5 continents.
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66

LOOth store
opening |
celebration g

2118 h

Largest bubble
tea brand in
Indonesia




Won the
Shopee ey
Super Awards SELAMAT KEPADA PEMENANG

Celebrated 10
( years in the market

| GOODTIME - with arange
Soc 4 of activities
nw_...r‘.:.q:us 7 = PEMENANE 1+ o ? PEMENARD 2.

PEMERANG FAVORIT

All products
areHalal
Certified

”



Malaysia

* liyanajasmay
b .\{,:.' ;

L Ny
LY
Pl

4
o

Qv

520 likes ;
livanajasmay What | really miss righ «
Chee Kang @chatime.ma ia Its okay only 3
more weeks, then | can drink you again!




+ ~ All products *
are Halal
Certified




(.

Celebration of the
100th store opening,

attended by the First
Lady of Philippines.

Chatime is the choice of
the First Family.




(YChatime

l_r ] E 'Fiﬁ‘,—;_-.;u—_?‘-'-:.. l.'-r :
L= P A0L"




Canada

Won the
Best Bubble Tea
2021 on Now
Toronto

/.




Canada



624 likes

pixi

urti

USR

12021 AWARDS .

Chatime Groy
F A

Winners of the
Best Loyalty Program
on QSR Media

Sandhurst Awards

2







Germany



Czech
Republic






United Kingdom ﬁ’f‘mf/ml

B |




Palau -

President family’s
first choice

Chatime Grand Opening in Palau.
Why Chatime? We want something
to compete with Starbucks
- by Whipps,
father of Palau President
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+ 3,000-!: stores across 53 countries / regions

Investor’s
Top Pick

+ 14 consecutive year of sales growth
+ Winner of multiple international awards

+ High growth, asset-light model

NN

*3,000+ Stores : Across all La Kaffa Brands.

store
count

Sales
volume

O Chatime O Chatime

O Chetime
C’CAA‘f/’me C’CAA‘Z‘/}”E ‘ ‘ ‘ .(\'C/\a‘ﬁme

NN\ NN\ NN\ AR
NN\ NN\ NN N NN\ NN N




rt Chatime
Team

operations

training marketing




Global
Consumer

MILLENNIALS / FAMILIES

Sophisticated, young customers
15-35 year old
45% male vs 55 % females

+

+

+

+ A higher than average disposable income
+

+

Overwhelmingly urban
FB likes

Flavor Orchestrators o
197%
LOYALTY CONSUMER |G followers UP e
+ Over 1.3 million FB fans globally 34% 1 3
+ 197% up FB likes each month nzion \

+ 34% IG followers growth monthly
+ High usage rate- frequency averaged 2.07+ on loyalty program

+ 92.3% positive feedback on social media



Global Marketing

Developing new creations to keep innovating the brand. The official Global CSR (Corporate Social Responsibility) Program of Chatime.
Creating social impact and voice using Chatime’s global community,

making this world a better place with the power of BOBA.

World-wide consumers share their first experience with Tea knowledge of Chatime products, how it's made and the
Chatime in welcoming the New Year. process it goes through--from tree to cup.

3 CHATIME
2021
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Global IP
Collaboratio
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“Test Report

SGS Certification
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Test Report

Page: 1014

La Kaffa Intemationl Co, Lid. ReportNo.:  AFA21100019
No. 98, Gaotle 9th Rd., Zhubel Ctty, Hsinchu Courty, Talwan Dele: 2o
IAFA21100

‘THE FOLLOWING MERCHANDISE WAS(WERE) SUBMITTED AND IDENTIFIED BY THE CLIENT AS
LaKafa Bubble Tea Mix
Please refer 1 the photos for sample shown at the page of this report
‘Ambient tomp.1piece
LaKaffa International Co., Lid.

No. 98, Gaote 9ih Ra., Zhubel City, Hsinchu County 30274, Taiwani-/-

ARLARE-G4
SG Bt
AL S

Test Report

202112110
Product Number : PDO104366 Pager 1ot
2021101107

La Kafia Internaional Go., Ropotie,: ArATITOED
2021001107 e o

Ne 0, G R, 2] i, Mol Goun, an

Tapoca ot
s e 1 hotos s sl o
Amsers amp ece

Teet sm

Arsenicis) 1OMW Method Food No. 1031801169 amended on
2014108125, General Method of Test for Heavy.
[Metals. Analysis was performed by ICP-AS.

Copper(Cu)
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SCS Taiwantnd,

56 Taiwan Lt
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Biodegradable Packaging

Eco-friendly
Material

. PLA-Paper Straw
e PLA-Paper Cup

i

Ref. Photos e 1 RERPhBtos |y

Meet EN13432, & ASTM 6400, Compostable Standard
(RAZHERBERARE 2BAME>90% WA B £ AHARE

CERTIFICATE
CERTIFICATE FOR AWARDING AND USE OF THE
'OK COMPOST INDU | CONFORMITY MARK

Aninbyias/Tew




We Offer Transparent And Traceable
Product Information

From Iree o Cup




what we are
Known For

r Chatime

sheking tea vp

‘Corporation of the Philippines
wwvards this

Plague of Appreciation
L]
LA'KAFFA INTERNATIONAL

ot hving chasen ManBo ot fts venus for it
ANNUAL CONFERENCE

H-MMM umm,w

the CHATIME
wofm-wm‘- nel in providing smenging

e technology trantter ard
Internotionol markeing straotegy.

Glvan v nl-m iy of Septermber 2018 at
and Busors, Manila, Philippines

|

+ One of the largest international tea chain
+ First franchise tea brand officially IPO

+ Work with top international companies to expand
business and market

+ Win the most international awards globally




Innovation




Avutomatic

Consistent Standard

Fast

20~30 Sec/Cup

Minimum

Manpower

3 people
(Rush Hour)

Training
Required

1Day

Easy
Process
Ice > ATM




Store Design

In-line store
Storefront




Store Design

In-line store
Interior

‘ if "i;
TRV V0



Store Design

Kiosk

Counter
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Matgha

Signature Pearl
Milk Tea

Galaxy Lemon Drink
with Jelly

Milky Chocolate  Milky Taro Delight
Tea Latte Delight

Tieguanyin Tea
Mousse
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La Kaffa
Family

La Kaffa International Co., Ltd. dedicates to operating and advocating for the food and beverage service

industry. Through professional multi-brand systematic strategic blueprint and innovation, it has success-
fully operated more than 9 F&B brands.
Diversified by numerous types of F&B businesses, including bubble tea, bakery, English light food,

traditional snacks, Japanese pork chops, beef noodles, Japanese Gyukatsu, Japanese Gyoza, and more.

Store locations have spread across six continents in more than 53 countries. Become one of the most

1l
U g widely spread international F&B groups, it is indeed a model in the field of chained F&B business.

Global Headquarters

s
3 18 #) #)

Engolili cafe

4 J-

R

E L XN

Bk

BAKE CODE



O Chetime

Hotline : +886-988-050818 Taiwan : +886-3-5507750

Head office No. 98, Gaotie 9th Rd., Zhubei City, Hsinchu County 30274, Taiwan
Taipei office 4F-2, No.51, Sec. 2, Keelung Rd., Xinyi Dist., Taipei City 11052, Taiwan

Email ichatime.sales@lakaffa.com.tw



